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I was surprised, a bit shocked and excited to learn of this wonderful honor. But as I look around this room, I’m humbled given the incredible talent, creativity and energy of so many TOCA friends I see here.
Learning I would be standing here in front of you caused me to reflect on my 46 years in journalism and share where I see our careers as communicators heading.
Journalism has changed tremendously since I tentatively walked into a 40,000-circulation afternoon daily on a dark March morning in 1970 and asked for a job writing movie and book reviews.
The most obvious change, of course, is technology. 
Gone are typewriters, which some of you have never used or perhaps even seen. Gone are pica pole rulers; you know what a pica pole is, right? Gone are AP and UPI wire machines. These relics have been replaced by laptops, tablets and smart phones.
But, technology is not the biggest change is journalism. The biggest change is the direction that you smart younger journalists are taking it . . .without even realizing it.
From the beginning of print journalism until recently we veteran print journalists appointed ourselves information gatekeepers. We decided what our reading audiences should know. We decided this by what we wrote, the size and boldness of the headlines we decided upon, and where we “played” the articles within our publications. I italicize we because, with a certain amount of naivety and hubris, those of us in the industry, and not our audiences, decided what was fit to print. And what was not.
That’s changing, and for the better thanks to you younger journalists so comfortable in the digital world. You accept and welcome audiences telling us communicators what they want, what they need and what the like in terms of content. They tell us this by responding to our FaceBook posts, our websites, our tweets and blogs, our webinars and so on.
Including our audiences into our world is huge, and it’s not threatening journalism or our careers. 
Yes, print is decreasing in importance in terms of the content we provide. But, that’s not necessarily a bad thing–it’s evolution. We’re now making amazing strides in interacting with our audiences. We’re beginning to embrace audiences as “partners” rather than a faceless entities. We’re providing these partners with opportunities to interact with us and to tell us how we can better serve their informational needs. 
This may bruise the egos of those of us veterans that thought we were so smart. But it’s a helluva lot more sustainable than the journalism we practiced just a few years ago.
Finally, we needn’t fear for our careers as journalists. Society and the industries we serve as B&B professionals will always need curious, creative, professionals with the ability to cut through the noise and misinformation and dig out and share the fine mix of information our audiences tell us they need. It takes talented, dedicated men and women to do this. 

OK, I’ll get off my soapbox. 
Again, many thanks to TOCA for this wonderful honor and to my many friends here for your support.
God Bless each and every one of you!
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